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Monthly Meditation

There are many keys to 
a World Class Life. The 
skills and attitudes and 
habits of successful 
people are as varied and 
individual as they are, 
but some things do 
stand out.

They set and achieve 
goals. 

They take care of the 
"little things." 

They dream big dreams.

They affirm the truth 
about who they are, and 
how they've decided to 
live their lives. 

www.philiphumbert.com

We would appreciate 
your feedback on this 

article or on the 
newsletter. 

 
Definition of Coaching

Coaching enables you to 
focus your thoughts, 
actions and time so that 
you will be able to 
increase the quality of 
your life. 

Edward Fisher

We would appreciate 
your feedback on this 

article or on the 
newsletter. 

 
Inspirational 
Quotation

"Your current conditions 
do not reflect your 
ultimate potential, but 
rather the size and 
quality of goals upon 
which you are currently 
focusing" 

- Unknown

 
Readers Feedback 

Ref Melanie's posting.

I found it very shallow 
but revealing.

Material rewards (BMW, 
earnings etc) are the 
only ones I saw 
mentioned. What about 
the intangible/personal 
benefits? No value 
attached to those?

As I said, shallow and 
material.

Yours disappointedly 
Ray

 
Positive Daily Actions

Discover where you are 
now.

Decide where you want 
to go.

Determine how to get 
there.

Anon

We would appreciate 
your feedback on this 

article or on the 
newsletter.

 

Ice Breakers

A super ice breaker is 
the "Tree of Values / 
Qualities". This is one 
that most people enjoy: 
You paint a big tree on 
some A1 paper or make 
one with twigs. 

Present this to the team 
and ask them to write 
down the values / 
qualities they each bring 
to the team. These can 
be on stick-its or hung 
up, depending on your 
tree.

Then they put them on 
the tree and they can be 
referred to throughout 
the team building day, 
as appropriate.

With thanks to:
Wendy Oak 

Life Story Coach
www.lifestorying.co.uk

wendyoak
@lifestorying.co.uk 

 

Offers & Useful 
Information 

http://maps.
google.com/maps

For those coaches who 
need road plans, you'll 
find this site an amazing 
tool for finding your way 
around unfamiliar towns, 
cities and villages of the 
world, all from your 
computer. 

 

Great Coaching 
Questions

"How do you explain 
this to yourself?"

A great question to ask a 
client if you feel they 
need to understand a 
little more about where 
their actions are taking 
them. 

With thanks to
"Co-Active Coaching" 

 
Acronym

A good Coach should: 

●     Challenge
●     Roots
●     Everytime
●     Avoidance
●     Terminates
●     Exploration

For his/her client!! 

Michael Duffy 

 
Thought of the month

You chose your dreams 
for the journeys they'd 
inspire, and you knew 
when you chose them 
that there'd be 
obstacles, dark days, 
and knuckleheads who'd 
stand in your way. 
They're part and parcel 
of where you're headed, 
and they don't just go 
away.

So when you face your 
next challenge, welcome 
it. Rise up, don't back 
down. See it as a 
stepping-stone, not a 
wall; a valley, not an 
abyss. And before you 
know it, as one is 
conquered after another, 
the journey will be 
complete, and the joy of 
manifesting your dream 
will pale in comparison 
to the satisfaction of 
your persevering, 
overcoming, and 
breaking through.

Don't you see, these are 
the days, right now, mid-
adventure, that will 
mean the most to you, 
once your dreams come 
true? 

Enjoy 

www.tut.com 

 
Word of the month

dilli or dilly

(DIL-ee) noun Someone 
or something that is 
remarkable or unusual.

[Shortening of delightful 
or delicious.]

-Anu Garg (garg 
wordsmith.org)

"You're the most 
impossible man I ever 
met. And I've met some 
dillies."

Raymond Chandler;
Playback; 

Ballantine Books; 1958.

 
Humour

A man goes to a pet 
shop where he sees a 
parrot with a red string 
tied to its left leg, and a 
green string tied to it's 
right leg. He asks the 
owner the significance of 
the strings.

"Well, this is a highly 
trained parrot. If you 
pull the red string he 
speaks French; if you 
pull the green string he 
speaks German," replies 
the shop keeper.

"And what happens if I 
pull both the strings?" 
our curious shopper 
inquires.

"I fall off my perch you 
fool!!" screeches the 
parrot.

Anon

 
Features in 
forthcoming 
newsletters

How about YOUR 
contributions for May 
and beyond?

No more passive 
newsletter readership 
please. 

What does raising your 
profile normally cost 
you? 

Do it FREE through the 
ECI. 

How would you like to 
extend your database 
network with like minded 
professionals? 

Do it FREE with the ECI's 
5,000 fellow members. 

When would you like to 
develop your business 
through PR? 

Do it FREE with the 
support of the ECI - 
NOW Send your 
contribution to:

articles-newsletters
@the-eci.org

April 

"Listening"

May

Coaching in Education

June

Coaching Teams/Groups

July

Motivational Speaking

 
Missed a copy?
If you’ve missed an 
earlier edition of our 
newsletter, don’t 
worry, you can catch 
up by accessing our 
Newsletter Archive 

 
Please don’t forget to 
promote the ECI to 
like-minded friends 
and clients by 
forwarding them a 
copy. 

 
Newsletter Team 

Editor  
- Michael Duffy

Article Resource Team 
Manager  
- Milly Shand

Article Resource Team
- Jennifer Larkin 

Proof reading  
- Position vacant

Editor-in-Chief  
-Dawn Campbell 

 
Copyright 

Articles and illustrations 
remain the copyright © 
of the originator; 
reproduction in any form 
is prohibited without 
their written permission. 

All other material is 
copyright © of The ECI 
1999-2007.  All Rights 
Reserved. 

 
Disclaimer 

The opinions and the 
views expressed in The 
ECI's newsletter are 
those of the individual 
authors or contributors 
and are not necessarily 
those of the Editor or of 
The ECI. The ECI 
assume no liability for 
accuracy, errors or 
omissions in editorial or 
offer content. No advice 
or information given by 
contributors, The ECI or 
any other party shall 
create any warranty or 
liability. The ECI cannot 
accept any responsibility 
for any loss or damage 
that may arise as a 
result of any errors, 
omissions or 
inaccuracies in this 
newsletter.

Coaching Top Tip – Affirmations

As coaches we have the opportunity to help our clients greatly 
during the coaching session. However encouraging clients to 
create and regularly use their own affirmations enables them to 
dig deeper between sessions and move towards their goals. 

As one client recently said to me:

“Using affirmations have helped me regain my focus and move 
forward more quickly at times when my energy and esteem 
levels were waning. Thank you for taking time to help me 
discover how supportive they can be in times of stress and 
difficulty.”

 Michael Duffy 

© 2007 Michael Duffy.  All Rights Reserved

We would appreciate your feedback 
on this article or the newsletter.
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Editor's Letter

 

Are you creative? When did you last create something? Is 
creativity a thought process that is natural to you? 

The answer for all of us must be yes. 

Quite simply it is my firm belief that we are all capable of being 
creative. 

“Duh”, I hear you say. ”How profound Michael”.zzzzzzzz.

With all the stimulus we have around us today, TV, Internet, 
Billboards, Magazines etc., we risk having our thinking “being 
done” for us and our capability of being creative is limited, 
because it simply isn’t being utilised.

Our creativity is unused, dormant and almost extinct. Many 
children I know are simply unable to entertain themselves if 
their TV or games console is out of action. Many adults I know, 
are living their lives in perpetual motion but perpetually getting 
nowhere. Their creative instinct is dead. 

For some of us there simply is no time set aside for creative 
thinking, and I mean creative thinking, NOT creative pursuits. 
There is a difference. A creative pursuit of attending art classes 
is different ( in my view), from simply sitting quietly in a chair, 
and creating images in your mind about how to make your life 
better, spiritually, financially, emotionally with good health and 
a sprinkling of happiness. Well isn’t it?

What about creative coaching? From a coaching perspective 
“creative coaching” is one form of coaching, however, are not 
all coaches creative by virtue of what they do? Maybe some of 
us coaches can become unimaginative, and, dare I say it, 
restrained, by some of our approaches to coaching clients. That 
is not to say we are doing anything wrong, coaching wise, it 
simply asks the question; can we be more creative about 
helping clients help themselves? 

Maybe you agree, maybe you don’t. Maybe you can create a 
response one way or the other and mail it to us here at the 
ECI?

Michael

Michael Duffy, Assoc
Newsletter Editor 

editor-newsletters@the-eci.org

This is your industry related e-newsletter so have your say 
here.

Question - What do you have to say that will inspire, motivate 
or support other coaches to realise their full potential? 

Answer - Share your quotes, positive daily actions and coaching 
tips for the benefit of others here. In addition, seize this free 

opportunity to raise your profile, and increase your chances of 
being networked with by contributing an article. Don't worry if 

you're not an experienced writer, we'll help you edit it. Also, 
see our publication guidelines. We look forward to hearing you 
voice an opinion, starting a debate or just raising an issue with 

us.articles-newsletters@the-eci.org

How about working with our team?

We are looking for people to find great articles for our future 
newsletters.  Please contact either Michael or Milly if you love 

research, reading and being part of a team.

return to index

ECI - Some of the Benefits
 

Get Known Now

21 leading coaches all agree - one of the absolute 'must have' 
keys to building a profitable and full coaching practice is getting 
known. Here's the proof. Recently, 21 leading coaches with the 
uncanny ability to get known (names I am sure you will 
recognise ...) were interviewed and all agree on one thing ...

Getting known is the best long-term strategy and fastest way 
for any coach to attract new clients fast, raise their rates, and 
start living their own dreams.

Curious who the 21 coaches are? 

Want to benefit from some of their FREE Get Known Fast tips?

Go to the specific ECI website page for details. 

Professional Indemnity Insurance 

Working with Westminster Indemnity the ECI can offer an 
extremely attractive professional indemnity insurance scheme. 
The Professional Indemnity Insurance Policy is an all 
encompassing indemnity and liability insurance scheme for 
Coaches and includes cover for:

●     Public Liability
●     Product Liability
●     Professional Indemnity (malpractice and errors and 

omission)
●     Libel or Slander

As well as coaching, this policy covers a variety of therapies 
which include but are not exclusive to NLP, Aromatherapy, 
Counselling, Homoeopathy, Training, Personal Development, 
Reflexology, Reiki, and many more.

Your selected cover is based upon your selected cover, annual 
turnover, yourself or yourself and your associates/employees, 
and annual turnover.

All administration of your insurance policy is sleek and 
streamlined and is done by Westminster Indemnity. Your 
insurance application is conducted entirely on the web and your 
policy will be put into force once you have completed your 
application (applied for it, paid for it, and Westminster 
Indemnity have received it.

Go to the specific ECI website page for details. 

Coaching Hours Log

Your coaching hours log is an important record of your coaching 
practice. As part of each accreditation application you will be 
requested to submit your Coaching Hours Log. 

To download your Coaching Hours Log, Members can :-
Log in to the Member's only area of the ECI's website, select 
'Business Building' from the side menu, then 'Coaching Hours 
Log', then 'Click to download .doc file'. Save the document to 
your own computer. 

Continuing Professional Development 

Your CPD log is an important record of your coach training, 
learning, research, studying, and reading, and should be kept in 
a safe place. This CPD log allows you to update all aspects of 
your coaching development - training, reading, teleconferences, 
workshop, conferences, events, mentor coaching, articles 
written, etc.

To download your CPD log, Members can :-
Log in to the Member's only area of the ECI's website, select 
'Business Building' from the side menu, then 'Continuing 
Professional Development - C.P.D. log', then 'Click to download 
.doc file'. Save the document to your own computer. 

What is Creativity Coaching? 
By Eric Maisel

Creativity coaching means different things to different people. 
In the world of business it tends to mean the art of helping 
individuals become better problem-solvers and innovators. Very 
often it means teaching a course or leading a workshop based 
on a text, typically Julia Cameron's "The Artist's Way". 

Sometimes it stands for a mentoring relationship between a 
coach and an artist aimed primarily at solving marketplace 
problems, like how to price your canvases or how to land gigs 
for your band. 

It has also become a new rubric for classical teaching, so that a 
course that used to be called novel writing a decade ago might 
now be reframed by its instructor as a course in unlocking 
creative potential. These are some of the senses and uses of 
the phrase. 

They are all reasonable. But I have something different in mind 
when I use the phrase. By creativity coaching I mean the 
activity of one person helping another person with every aspect 
of that person's creative life, including, the psychological, 
emotional, existential, and practical problems that arise as a 
client tries to create. 

Virtually nothing is out of bounds as a creativity coach 
endeavours to help his client write, paint, invent, or compose, 
find and make meaning, maintain mental health, enjoy a 
measure of happiness, and lead a good life that centres, around 
creating. Probably it could also be called life coaching for 
creative people. However it's named, I think it is a new 
vocation for a new century. 

Creative people are looking for a kind of support and direction 
that is not offered in art schools, counseling clinics, pastoral 
offices, or career centres. In my own case, I am trained as a 
psychotherapist, which informs what I do, I have been a writer 
for thirty years, which also informs what I do. But creativity 
coaching is not psychotherapy and it is not the teaching of 
writing, painting, inventing, composing, acting, and so on. 

Creativity coaching is unlike any other kind of coaching or 
advising, primarily because of what it encompasses. It 
encompasses the whole of a client's life and the totality of 
human nature in a way that not even pastoral counseling or 
psychotherapy does. A creativity coach invites you to think 
hard, feel deeply, dream big, and be great. A creativity coach 
invites you to manifest your potential. A creativity coach asks 
you to step up to the plate and live a vital, authentic life. 

That is a lot to ask, because almost all people are burdened in 
ways that make it hard for them to create. I have to be modest 
about what I expect. At the same time, because clients know 
that a lack of creativity is the equivalent of existential death, 
they will only respond if a lot is asked of them. So I have to 
hold out a large vision. This is the path a creativity coach walks, 
setting out the baby steps that a client is able to take while at 
the same time honouring the client's need to do work that is 
deep and grand. The client may hunger to be a new 
Shakespeare or Mozart but may only get a few indifferent lines 
penned this month. That is not enough but it is also not, 
nothing. A creativity coach builds on that modest but real 
success to urge clients on further. 

 Eric Maisel
www.ericmaisel.com

ericmaisel@hotmail.com

Eric Maisel is the author of more than thirty books, among them 
Creativity For Life, Ten Zen Seconds, Fearless Creating, 
Coaching the Artist Within, The Creativity Book, and The Van 
Gogh Blues.

© 2007 Eric Maisel.  All Rights Reserved

We would appreciate your feedback 
on this article or the newsletter.

return to index

Accredited Training Courses and Workshops

                                                                                
                                                                                                     
CTECI - Full Coach Training Programme

●     Life & Executive Practitioner Coach Diploma (DipNMC)
Noble Manhattan Coaching
info@noble-manhattan.com

●     The LCH Diploma in Life Coaching
Achievement Specialists
enquiries@achievementspecialists.co.uk

●     Diploma in Personal and Executive Coaching
Executive Coaching
info@executivecoach.ie

●     Diploma in Life & Business Coaching
Mindstream
info@mindstream.ie

SCECI - Short Courses

●     Quantum Goal Achievement
Noble Manhattan Coaching
info@noble-manhattan.com
Next course running on 
   Saturday 30 Sept & Sunday 1 Oct 2006.

●     The Body Transformation Programme 
Scintilla

●     Coaching Human Potential and Peak Performance
Scintilla

●     Coaching Futures!  Innovation and Strategic Creativity 
Scintilla

WSECI - Workshops 

●     Results Coaching
Noble Manhattan Coaching
info@noble-manhattan.com 

Further details can be found at
www.europeancoachinginstitute.org/coach_training/

Creativity And You 
By Harry Hoover

Ninety five percent of what we know about the brain, we have 
learned in the last twenty years. So, your beliefs about 
creativity were probably shaped by faulty information.

For instance, many believe that only special, talented people 
are creative and, you have to be born that way.

Wrong.

The notion that geniuses such as Shakespeare, Picasso and 
Mozart were `gifted' is a myth, according to a recent study at 
Exeter University. Researchers examined outstanding 
performances in the arts, mathematics and sports, to find out if 
“the widespread belief that to reach high levels of ability a 
person must possess an innate potential called talent.”

This particular study concludes that excellence is determined by 
five key elements:

1. Opportunities
2. Encouragement
3. Training
4. Motivation
5. Practice (this one, most of all)

Research also indicates that few showed early signs of promise 
prior to parental encouragement, and no one reached high 
levels of achievement in their field without devoting thousands 
of hours of serious training. Consider Mozart who trained for 16 
years before he produced an acknowledged masterwork.

Let me tell you a few more interesting facts about creativity:

- Research demonstrates that everyone has creative abilities. 
The more training you have and the more diverse the training, 
the greater is your potential for creative output.

- Additionally, it has been shown that in creativity, quantity 
equals quality. In fact, the longer the list of ideas, the higher 
the quality of the final solution. Typically, the highest quality 
ideas appear at the end of the list.

- The average adult thinks of three to six alternatives for any 
given situation. The average child thinks of 60.

- Creativity is an individual process. Traditional brainstorming 
has been proven ineffective because of fear of social 
disapproval.

- Groups are best for idea selection rather than idea generation.

All of this is interesting and enlightening but doesn't necessarily 
get to the root of the issue of creativity. I think there is one 
element even more important than the five mentioned above. 
Let me tell you a true story to illustrate what I think the prime 
factor in creativity is.

A New York publisher was concerned about the lack of creativity 
among his editorial and marketing staff. He hired psychologists 
to try to determine what differentiated the creative employees 
from the others. After a year of study, the psychologists 
discovered that there was only one difference between creative 
and non-creative employees: belief in their creativity. Creative 
employees believed they were creative, and the non-creative 
ones believed they were not.

So, you are creative, I guarantee it. All you have to do is 
believe me. Is that too much to ask?

 Harry Hoover

Harry Hoover is a partner in My Creative Team. He has 30 
years of experience in crafting and delivering bottom line 
messages that ensure success for serious businesses like Bank 
of Commerce, and The Bray Law Firm.

© 2007 Harry Hoover.  All Rights Reserved

We would appreciate your feedback 
on this article or the newsletter.
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ECI Workshop Sponsorship

How would you like The ECI to sponsor and support your 
workshop?
The ECI is providing the opportunity for each workshop and/or 
course run by it's members, to be sponsored and supported.

What this means is that The ECI will promote your workshops 
and/or courses, provide a logo for your promotional material, 
and allow reviews to be printed following your workshop.

To benefit from the sponsorship and support of The ECI please 
email Tina Sibley using her email address - conferences@the-
eci.org - the following details:

a. Course and/or Workshop Title
b. Organisation Name
c. Outline description of the course and/or workshop
d. Name of coach
e. Membership status with The ECI
f. Date or dates that the course and/or workshop and/or 
event is scheduled.

On receipt of this information, the application will be processed 
through our sponsored course and/or workshop process and 
Tina will provide you with the details of sponsorship you will be 
getting.

Creative Blockages - Eight Killers of our Artistic and Creative 
Potential 
By Andrew Leigh

Everyone knows the term 'writers' block' and perhaps to a 
lesser extent 'artists' block'. I guess you might have suffered it 
yourself on occasion. The trouble with these terms, for me, is 
the clichéd images they conjure up: some lone writer, hands on 
keyboard ready to produce their masterpiece. Or the artist 
pacing to and fro trying to force something to happen.

We're talking creative constipation here - it's in there but just 
won't come out.

Now I'm not denying that writers' and artists' block of this kind 
happens and can cause much anguish. But it's not helpful to 
think of it in such simple terms. When it comes to things that 
stop us doing the creative things we want to do, there's a 
marvelous variety for us to choose from. These blockages are 
often artistic concerns - but they're also often just to do with 
life. Well… whichever - we like variety and given half a chance 
we'll make full use of the lot of them.

In fact we can be infinitely creative in our choice of creative 
blockages. In this article I'm going to list the most obvious. 
Future articles will look at ways to get the better of specific 
blockages and truly release your creative energies. But self-
awareness is always the best first step, so here we go.

Creative Blockages - just a few examples.

1. Clarity - lack of
This is a huge one. Lack of clarity comes in various forms and 
most of them are damaging. Now if you are disagreeing with 
this one - I said most, not all. I do recognise that there are 
times that a certain lack of clarity is actually the wellspring of 
creativity.

But lack of understanding of what your art is about, or what 
you goals are, or how you work best can all impede creative 
quality and productivity. It's a vision thing.

2. Too Creative!
I'm not sure you can be too creative. But it can certainly bring 
problems if you never get to explore one great idea because 
you get distracted with the next one, and the one after that. 
Face it - if you want success, you may never explore all your 
great ideas.

3. Permission
There are lots of reasons why we deny ourselves permission to 
follow our creative instincts fully. It can seem frivolous, selfish, 
childish, indulgent - the list could go on for ever. Simply giving 
yourself permission to be any, or all of these can make a 
spectacular difference.

4. Fear
Fear of failure. Fear of success. Fear of goals - I've seen this a 
few times, but figuring out which kind of goals scare you and 
which set you on fire is the key here. Fear of ridicule. Fear of 
peer judgment. I could go on.

5. Negative/Limiting Beliefs
This is about perception - how we perceive ourselves, our place 
in the world and the way the world treats us. Our negative 
perceptions blind us to opportunities and lead us to self-
sabotage. They can make us feel like a victim or deny the talent 
that everyone sees but ourselves. 

There is no reason for keeping negative beliefs, they will finish 
us. Instead swap them for positive ones that serve you better.

6. Other People
Other people put pressure on you. They may not share your 
vision or support you. They may have other plans for your time. 
You may feel intimidated by their success - creative or 
otherwise.

7. Isolation
You may be surrounded by loving, supportive friends and 
family, yet still feel isolated if they don't understand your 
creativity or artistic direction. Finding like-minded people is 
liberating.

8. Life
If the life you live is a barrier to the creativity you're bursting to 
express, then managing, planning and compromising could be 
the answer. It's amazing sometimes how tiny changes can have 
wonderfully positive outcomes.

The key message here is to become aware of the size and 
nature of your creative blockages. Doing so may feel daunting, 
it's the first step towards beating them. And just think of the 
work you'll get done once you have.

 Andrew Leigh

© 2007 Andrew Leigh.  All Rights Reserved

We would appreciate your feedback 
on this article or the newsletter.
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Recommended Reading

Lateral Thinking: A Textbook of Creativity
by Edward de Bono

This book, which is now internationally 
known and also a bestseller, is a textbook of 
creativity. It shows how the habit of lateral 
thinking can be encouraged and new ideas 
generated. the author has worked out 
special techniques for doing this, and the 
result is a triumph of entertaining education. 

© 2007 www.amazon.co.uk 

We would appreciate your feedback
on this book

If you have any articles, success stories, or any input that you would like to contribute towards 
the members and/or subscribers newsletters, 
please email your contribution to Milly Shand

articles-newsletters@the-eci.org
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